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Social Support Affecting Public Participation in Water Hyacinth Management in
Bang Pu Subdistrict Municipality, Mueang Samut Prakan District, Samut

Prakan Province
Phatnicha Supap1 Udom Khomphayak2 Thanatkorn Phudphad3
'Master of Public Health Program in Public Health Administration

2’3Faculty of Allied Health Sciences Pathumthanee University

Abstract: The objectives of this study were to 1) social support for community participation in
water hyacinth management; 2) public participation in water hyacinth management; and 3) an
analysis of the influence of social support on community participation in water hyacinth
management. The conceptual framework was applied to the social support theories of House. The
study methodology was quantitative research. The population consisted of 119,488 people. The
sample size was determined using Taro Yamane’s formula, resulting in 399 participants, who were
selected through multistage sampling. Statistics used for the data analysis include percentage, mean,
and standard deviation and stepwise multiple regression.

The results of the study found that (1) the overall social support of the public for water
hyacinth management was at a high level. (X= 3.85, S.D.=0.60), 2) the overall level of public
participation in water hyacinth management had a mean score at a moderate level (X =3.47,
S.D.=0.69), 3) overall social support among the public for water hyacinth management significantly
influenced public participation in water hyacinth management, explaining 37.20% of the variance
(R? =0.372, p<0.001), with statistical significance at the .01 level. This study indicated that if
government agencies provided adequate support in terms of information, communication, and
necessary equipment, it will encouraged greater public participation in water hyacinth management,

which can ultimately helped reduce the spread of water hyacinths.

Keywords: Social Support, Public Participation, Water Hyacinth Management
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The Relationship of Awareness and Participation with Solid Waste Management
Behavior among Residents of Na Kluea Subdistrict, Phra Samut Chedi District,

Samut Prakan Province
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'Master of Public Health Program in Public Health Administration
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Abstract: The objectives of this study were to 1) awareness and public participation in solid waste
management, 2) solid waste management behavior of the public, and 3) the relationship between
awareness and participation and solid waste management behavior among the public. The
conceptual framework was applied to the awareness and participation theories of Benjamin bloom.
The study methodology was quantitative research. The population consisted of 13,108 people. The
sample size was determined using Taro Yamane’s formula, resulting in 389 participants, who were
selected through multistage sampling. The research instrument was a questionnaire. The Index of
item-objective congruence (IOC) was 0.87, and the overall reliability coefficient was 0.92.
Statistics used for the data analysis include percentage, mean, and standard deviation, and Pearson
correlation coefficients. The results of the study found that 1) the public's awareness of solid waste
management was at a high level (Mean = 3.87, S.D. = 0.89), 2) the solid waste management
behavior of the residents was at a high level on average (Mean = 3.82, S.D. = 0.66), 3) awareness
and participation were positively correlated with the solid waste management behavior of the public
at a statistically significant level of .01 (r = 0.60, p< .01). This study indicated that government
agencies should raise public awareness and encourage people to participate in waste management,

as this would promote proper waste management behaviors among the public.

Keywords: Awareness, Participation, Waste Management Behavior
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Knowledge, Attitudes, and Social Support in Relation to Rabies Prevention
Behaviors among Residents of Thanu Subdistrict, Uthai District,

Phra Nakhon Si Ayutthaya Province
Wikanda Trinawong1 Panitan Grasung2 Thanatkorn Phudphad3
'Master of Public Health Program Pathumthanee University

2’3Faculty of Allied Health Sciences Pathumthanee University

Abstract: The objectives of this research were to study 1) knowledge, attitudes, and preventive
behaviors regarding rabies among the public, 2) social support in rabies prevention among the
population, 3) knowledge, attitudes, and social support in rabies prevention among the population
preventive behaviors against rabies among the public. The conceptual framework was applied
knowledge, attitudes, and behavior theory of Benjamin Bloom’s and social support of House. The
study methodology was a quantitative research. Population was 4,749 people, sample proportion
determined using Taro Yamane concept, 369 people, by multi-stage random sampling. The tool for
the research was knowledge test and a questionnaire. Statistics used for the data analysis such as
percentage, mean and standard deviation, and Pearson's product moment correlation coefficient.
The results of the study found that 1) the average level of knowledge about rabies is
moderate. The average attitude toward rabies prevention is also moderate, and the average level of
preventive behavior for rabies is moderate as well, 2) social support in rabies prevention is at a
moderate level on average, 3) knowledge, attitudes, and social support for rabies prevention are
positively associated with rabies prevention behaviors among the public, with statistical
significance at the .01 level. This study suggested that government agencies should promote public
knowledge and support access to information on rabies prevention. Such efforts would lead to

proper rabies prevention behaviors among the public.

Key words: Knowledge, Attitudes, Behaviors, Social support, Rabies




AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

AN NAUAR tazusIAHVAYUMeTIAN TungAnssumsilesnulsaiibgiivin

o315z 11U Mvasy S1NeYNY JIHIANITZHUAIATOYEEN
a = AR & o2 @ < 3
AU A3 1A YA nszded’ uagsiansal HARNIA
'Manges I UGUAAAINMIT MG WHINeas NIl

23 4 a o =
TAUSANNIBANTAT 11141’)‘1/]81@8“1J‘1/!3J’ﬁ11!

UNAAEID nws‘i%ﬂﬁgﬂunﬁﬁﬁm%qﬂ?mmﬁi’ﬂqﬂizmﬁzﬁaﬁﬂm 1) A3 NAUARA LagwgAns sy
mstlesdulsanugivivessznau 2) useaivayunsdiaylumsilosdulsanugivih
voal5zHHY 3) mmﬁ'uﬁuﬁmmmmf Waund tazuseaivayunedeaylumsilosiulsany
qivthAunganssumstleasulsanugivihn dszmasnilulsznsuluduasy $1uan 4,749 au
NRUAI08 19 IMUATUIAR8A1519309N1 15 81u 1 18 $1u2U 369 AU duAl0619A28NIT TN

) A A Aq v av  d Y a 7Y
HUYragvIUND U msmmﬂﬂumsnmﬂuzmnwﬂﬁ@nmmg HaZHUUADUDY UNIICHVDYA

v J

H H '
ﬁ’)ﬁlﬁﬂmﬂﬂWiimuW ATUIU %}E]ﬂaﬁ ANRQY mmﬁmmummgm uazadAdulsEaNnsanaunus
A J o
YDAUNYITU

a

HANISANEY WU 1) A5 Hruadiruad taznganssunistleaduTsanbgiivi

= d' 1 [ Y [ 9 @ a Y Y A d‘
mzuuumaaagiuimu1JmnaN 2) l,l,iflﬁu‘UfflguﬂWJﬁiﬂNiuﬂ15ﬂﬂﬁﬂuIiﬂW‘HEIHGUUW unnay

a @ o a v 9

pgluszaviunais 3)anud firund vazuseaivayunedenulumsilesiulsanugivi

q

@

[ 4 o a [ a ] (] v o an
ﬁﬂ'.]'Iilﬁll'Wuﬁ‘VIN°IJ'Jﬂﬂ'UWE]@]ﬂiiNﬂTiiﬂ@QﬂuIiﬂWHunUﬁjﬂlﬂiﬂi$°]ﬂ°lﬂ! pdNded AN NaDA

b3

= o = Adq v 2 o ! a v Y 1 @ ¥ =
N3zav 0.01 m3An I IRIAUI Mmasgasdudsuldnnuiunlsemsu vazaiuayumsidig
doyamnednumsilesiulsanugivi szdwmalddszansulingdnssunmsilostulsanugiivii

GIANINEGR

o a a

Mdfey . A3 sieued wganssy ussenivayunedeau iyt

23



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

a o o 3 . a 1 v d (A
TsabgivD (Rabies) ¥30 15ANS1 (Hydrophobia) Ao TinAaaIndaigauniiouasie

C- 2

I { o Ia - @ - [ a o
$rou59 Teofihendudanudaiaade vz lasuie lasalsanygivihluaszga Rhabdoviridae

] ¥ I o o

MUNINIA8U0ITAINNA “I/nﬁlﬁlﬁﬂ@WﬂTTIfn\?i%‘]J‘]JlIﬁ%ﬁTVI WU 0 Useamviaay ouna Iﬂﬂiiﬂ
a v Y q Y =2 Aa A v W T @ ] I dy
WHfjl!"ll‘]JH‘l]l!IﬁﬂiﬁJLLﬁ\iﬂ\i“If’Jﬁ Lu@ﬁ’ﬂ1ﬂﬂﬂi}ﬂuﬂ\3"liJ3J813ﬂ‘kﬂiﬁﬂ 681\3'13?1?5]1%13?11!?71“13'0

Yosriuld Tasmsdainguiloanulsanivgivi (nsuaduguisa, 2560)

o

1 1 1 { v Jo 1 ) a
UszimetIne Tdiheunni 1 Suaudellngndainanievau dninszunaine niuaiuau

1 9 aAa

Tsa nsgnsnassagy Idaguseaulusagd wa. 25542558 nuligidedia s-7 s10aell dau
=1

J

a2 ~ YA a Aaa a v 9 F) 1 [ [
U w2561 e sz 2 3 DethedesinanTsanegiviineadna 3 5185unuas9N a0
a dy a o/ Y % c'g 1 = v = z:‘ 1 = 1 z:‘
Aare TsaNy U1 251 67 FIGINITLELIAIAGINUVBIUNHIULIDG 1.5 1911 Tagnuuinnge
Tugrivnifesay 90 uua uaz In awddu Taomwizediadelu 13 sanda densulgdadldsznme
a v Y dy Aa A [ [ =y 4 = Aa [ Aov o
walsaszunanyguytnnunauas A 3IMIAGIUNS ¥a1ys aynssins az@aunsi U ysiug

a oA 9 < A cg‘w Y Y| @
PUATIFHIU LFYIT1Y TRULDA VAT TSUDI AN LATATTTINY ‘L!E)ﬂ%TﬂuElWlENWh‘i%’NTSﬂS%’U]ﬂ

v
o v A

a @ 9 2 @ @ dyﬁ v A J 4
quumuﬂuaﬂ 42 PWNIN IiﬂuﬂQUULﬂUﬁmﬁ1ﬁ1ﬁ1imqm NUANNT ALY (ANNT AINATNYTU

b3

o ¢
Lag 'J‘L!‘VI‘IEEJ”I WIHAIWITD, 2565)
@ @ ~ Y o a J o J
WHIANTEUATATOYT YN llﬂﬂ'll"l«!‘l!ﬂ']ﬁ@l'lllllwufal‘ﬂ‘ﬁﬁ'lﬁﬁi Iﬂi\?ﬂ']ﬁﬁ@]?lla@ﬂ
o A v 9 V1 \ A A 9 2 o o w
Iiﬂﬂuﬂa@ﬂﬂﬂ’ﬂWﬂTiﬂWHqumU’l Ulﬂ531115115m’lﬂ’]iiunﬂﬁu?ﬂﬂ?u‘ﬂlﬂﬂ?m@ﬂ‘1/N ﬂﬁfﬁ@l?ﬂ\?ﬁ?ﬂ

1 @

Y ) = s Yy A ) Y ~ Y] I -
AIBITUFUINNIA 3'33Jﬂ\3f]\1ﬂﬂﬁ‘ﬂﬂﬂ5ﬂﬂﬁ”)uﬂ@ﬁﬂuiuﬂﬁﬁjﬂ Wiguﬂﬁﬂif]QﬁU']l‘lﬂimiﬁﬂﬂﬂjﬂ“ﬁu

ee

o @ Y

YosruTsanbgiivih uazmsmidaimiu Magivuazun Idaseuaquiugivunntiives

q

I H
A A

Y 1]
nag lutidvesnanua tieswiuadsiuidasads Tsanugiivih druasy sunegie Jania

=) Y o A a Y [ a v Y = k)
NISUATATDYTY mumimmmwgﬂ“lumiﬂmﬂuuazmmﬂiﬂwyﬁmm TagiuTewealons

q

'
@ = o

sussdtostunazmia lsanugivihduilsei lunnil Idagdseasdiionafnduiloatulsaiy

q

[ ]

CRRE) "y K 4 4 g Yy Ay = o o 49 Y

qu"UU'] WUBDYNINIDYAL 80 VBDINUN lW@L‘]JUﬂ'ﬁﬁi'NgiJﬂiJﬂuWH i?ﬂJﬂ\?ﬂjg%'lﬁijuﬁclﬁﬂiz%'l%u
A P ) v YR o A o Y Yio o I ' Yy o o
Nﬂﬁ’]ﬂgﬂﬁ’lﬂlm'lslﬂllagﬁ531’”!ﬂ§ﬂ\1@1!@E’IEJGU@\?IjﬂW‘HﬁUGUU’] Ulllu’]ﬁﬁjlafl\?lﬂﬂﬂ@ﬂiﬂlﬂ“ﬁﬁ?ﬁ]j

a

39 tazaugulsemnsgiy uud agdsmrdamuiun1s Tagszaunsaaatlymimsmudiuiu
YOIV LNTTA I NAIBITUTae 1R

[

o 1 @ @ a o o
Mnanumsaiaena gasedsauledneiniug viaued usseivayunediny uaz
a 9 o A Y ° A @ 9 ° av Ay Y o
WQ@lﬂﬁﬁll’].l’ﬂ\iﬂuIﬁﬂWEqumﬂ1m@ﬂﬂ§$%1“ﬁu@1uaﬁkﬁl LWE]LIIL!"UE]H@ uazmwamm%w“lﬂ”lﬂwmm
Y s dy Ao a Ay @ a o Y - o oA 1
LLW‘L!\‘]”I‘L!/Tﬂi\‘]ﬂ?iiﬁlﬂﬂwuﬂiﬂwﬂ"b"ﬂﬂ LWﬂﬂ@ﬂﬂuiiﬂWHquﬂJﬂ?V]ﬁﬂTﬂﬂuLLﬁgﬁ@l’JLﬁﬂﬂﬁ'ﬂll‘]J

)
DYWNYIYU

24



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

U

dJ a v
ﬂﬁlﬂigﬁﬂﬂmﬂ\‘iﬂ'ﬁ?ﬂﬂ

'

A = Y o a a Y o a o 9
L. tWaANEINIINI NAUAA Llag‘Wi]@]ﬂiiiJﬂ151JfJQﬂuiiﬂquuﬂlﬂﬁl@\iﬂigﬂﬂ%u
=

A Y [

2. iivedny s smiveayunedany TumslesiuTsanvgivihvewlszmsu

=2 o

4 4 ' v a Y [ [ a
3. Lﬁﬂﬁﬂ‘]&ﬂﬂ’ﬂuﬁhwuﬁi314’31\1?]’31“5 NAUAA UASUIITUUTYUUNNWETIAN NUNGANTTU

mstlesiuTsanngiivihvesdsemnsu

NSOUNUINANTIVY

s 1' 9»’ s
aalsau Amlsas

anmdnesiulsafivgiain

wganssunsiesiulsafivgiviives

fauaidomstlosiu lsafinaiiv

15zwu

b
11

U LAYUN T IR

¥ o
L. ATHBITUW —
Yo £ Y =
2. m‘a“lmuﬁuumgumuﬁwaa

3. ms lasudeyadnans

MANN 1 AFoUUUIAANTIE

adA o a a W
IBAUUUNITIVEY
a v a v dy < Aav A .. A =
E‘IJ!!‘]J‘UﬂYi'Ji]ﬂ mm%amﬂumm%mwwmmm (Descrlptlve research) NANH LU Y
Cross-sectional
UsznsuazngufIedna
d' Q ) da’ d‘ o o % 4 3 A o
ﬂizﬂfwu'ﬂmﬁaag“luwuwmuam UNDYNY WHIANITSUATATDYTY MUY 4,749 AU
s g A ' o o A o VW \
(%@%Jjﬂﬂ&’tﬁﬂ“l«ﬁ'l‘]&lai ﬂﬂﬂﬂ?i‘ﬂiﬁ?iﬁ?u@1ﬂa‘ﬁ1&! U 'J‘Llﬁ 1 NI 2568) NMUUATUIANQUAIDY I

v
a 1 o 1w 1 U o ° 4
ANULLUINAUDN V]']Tifnll']lu Ulﬁﬂ']u')u 369 AU quﬁ?'ﬂﬁnﬂﬁ’ﬁﬂﬂ'ﬁqullﬂﬂﬁa’]ﬂﬂluﬁﬂu NMHUANUN

25



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

@ F 1w 1 . . . A <3| Y @ 1 Ay Aa o I @

lumsAainveanguaie81a (Inclusion criteria) Ao 1) 1uFNo ooy luaiunIve 2) 1Hludny
o A v A A = e ' a & A a 2 A Y 1

AIUIDUAL 1 ﬂu"lﬂVNLWﬁGIﬂfJWTEJLWﬁWiUUQ 3) ZJ’ENEJ@N!LG] 18 ‘]J "UUU]JJ 4) gUA Lmzmusl%mzmni:m

= 3’/ dy U a A k2 = @ A [}
1Uﬂ1iﬁﬂ‘ﬂ1ﬂi\1u 5) DIUDDN tﬂlﬂu!tﬁgﬁﬂﬁ1‘531‘ﬂ1"lﬂﬂ“lﬂ e 6) uquﬂmiaumagiumig}ua

A A A Awv
1n3033NIF UM IV

A A Aq o I 9 3| . . 9 !
mimmm1%1umimmmnmaymﬂuuuuﬁaumn (Questlonnalres) ‘]J‘i%ﬂ’é]llﬂ’)fl 599U

De
=he

'
J = 9

dauf 1 doyadiuyana laun ine 01g szAUNSANE 813N 510 lAABIADY AnYME
o < o I o
domounilunuud1519518m3 (Check Lists) Wununlddenaoy s1u7u 5 4o
1 = v ¥ o A @ Y o Y g o
a7 2 yuunaaeuaNNANNI NNy TsaNy v U 10 9o 1Tunuvi)sie
. Y A o A Y = ~ Y Y Y a Y
(Choice) THidondinounigndesigaiissdomsr aougn Tdamazuuuiiy 1 asura Timazuuuy
[ 14 a J [ f
W 0 Wna Msutlaranzuuy g muNUNVBUGY (Bloom, 1971) Aail
v Y
SEAUANUTN T@azuuu Sosaz 80-100 (AzuuUALA 12 Voau )
szauanuithunans  Idaguun $ovay 60-79 (AzUUUTZTHIN 9 - 11 AZLUY)
v Y 9 14 Y 'V 9 1
sEauANUiiion lanzuuu dosniosaz 60 (AZIHUUTZHIN 0 - 8 AZILY)
dauf 3 nuuaeunsiruaademsilesiuTsaiugivih s 10 o
dui 4upuaeunminean uussasi vay umed s lumsilesiumanalsaisg it $1uou
15 90
1 ~ a Y o a v 9 o Y
d9ui 5 uuudeunuwganssumMsilesdulsanvgivin $1uou 10 G0
LUVERUDUNAUAR LS DA UM s azng Anssumstlesiu Tsanugiivih
o 1T o Z a v @
191nuain15198UATNIATY (Class Interval) LUUDINGUAWHANNITUD Best (1970) Himsuilana

A o X
AURNAYASUUU AU

AZUUUTENIN 4.21 - 5.00 WeDe WINNga
AZUUUTZHIN 3.41 - 4.20 ﬂll'lfla\i un
AZUUUTEHIN 2.61 - 3.40 ‘ﬁlﬂﬁlaﬂ 1thunan
AZUUUTZHIN 1.81 - 2.60 ﬂll'lfla\i ‘ﬁljﬁ]ﬂ

J = 9 A
ASUUUIEUIN 1.00 - 1.80 HUYON UDINGA

a

] k4
m‘smmaa‘immmwmmm%aﬁﬂ ﬂﬁ'C°'l5'Jfl]ﬁﬁ]ﬂﬂ'Nll’dﬁ]ﬂﬂg@ﬂﬂ]@ﬂlﬁ@ﬂ1iﬂﬂé}ﬂiﬂﬂm'§@
o ' Y v Ay @ Y 1 A= o 1o oA Y
AUIU 3 NU ﬂﬂﬁﬂﬂiﬂfﬂ‘ﬂﬂqnﬂﬂaTﬂﬂﬂﬂqu@l?@ﬂﬁﬂﬂﬁﬂ‘ﬂ"l ATUIU 30 AU AMAYUANNUTDANADN
[ v i v
llﬁalll'ﬂ"lﬂ‘ﬂ 0.72 AMANVEINNY LATAIDIUIVIULUN llﬁalll'ﬂ"lﬂ‘ﬂ 0.42 0.69 ﬂWﬂ’JﬁJL%ﬂNuLﬂ%ﬂﬂﬁﬂVNﬂU‘U

101 0.79

26



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

a J

aad’ ya % Y A 1y U =y [l A
ﬁﬂﬂﬂcl‘li')!ﬂ51$ﬂsllﬂﬂﬁ AUATICUAIINTITHINLIIAIIND ATIVYAT AURAY TIULVYILUU

U

£ 9w

@ a J o
AT LLaz’cmﬂizﬁmﬁwﬁuwummmﬁﬂiﬁu

Han15Iv8

1. Yoyaarnynna
1 o ] 1 [~ a o a I 9 = =
nguaed1ad U Ing i umergia 919U 233 Ay Aatlusosas 63.14 Uo1y 25-34 1

a

o a 4 9 ' ] Q A A ' ° a 4 9
TIUIU 132 AU aatlusovas 35.77 ﬁﬁuiﬁmﬂﬂ@uﬂiﬂ))ﬂ)}’]ﬁiﬂWlfJ‘]JlfV]’] TUIU 146 AU Antlusooay

A vy ° a g 9 J 1 Y 13
39.57 BIFNIVIN TUIU 128 AU ﬂﬂlﬂui@ﬂa&i 34.68 mu“lwmumw”lﬂ 5,001-10,00U1%N M1UIU

a @ 9
135 AU A UToaL 36.59

ya o a o v
2. ﬂ]]ug!ﬂﬂjnﬂiﬁﬂWHqumU]

a ° v o P A v Y
MINN 1 NUIU 9892 igﬂllﬂ'ﬂllgﬁﬂ\iiiﬂwyﬁ:umﬂ’lm@ﬁﬂigsﬁ’]%u (n=369)

A3 o thupang 3N
I I UMY
(Gowaz) (Gowaz) (Gowaz)

awdifedu Tsanugiiuh 27 194 95
(8.54) (61.40) (30.06)

A o 9 |

11913199 1 U ngualededulng anudGelsanngivi egluszauthunaig

a

13 a Y = Y 9 o a 3 9
1IN 194 AU Aatlusoeas 61.40 HagUAINIHBY UIU 27 AU Antlusooas 8.54

3. NiAuAR ussauayHMaIdan taznganssumstesiulsnnvgrivinveszmnvuy

Ms1ah 2 Tieued ussaiuayundenn uazgnganssumsdesnulsansgiati (n=369)

damils X S.D. 320U

Wrundgemsilesnulsanngiivih 2.97 0.88 thunang
U AYUNNTIAY 3.01 0.89 1hunan
Y o

AueIINl 3.01 0.91 11unans
Mumivayuiggdves 3.04 0.88 thunan
Mudoyarnas 2.98 0.90 1hunan
wpanssumstloatumsainalsaibgiivh 3.04 0.92 thunan

27



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

s 1

1NN1T19 2 WU ﬂﬁuﬂﬁﬂ@ﬂTﬁﬂﬁNf}UT‘iﬂW‘Hﬁ W‘IJ 11 ummaﬂ@a“lui auilunaig

q

a

useaivayunedean lasswegluszavuiunais uaznganssumsiloanumsina Tsanugiiah
S 1 d‘ ' v
uAunased luszauihunag

v o d % o [V (Y] [
4. ANNTNNUFITHINIANINS NAUAR ussaivayumedinn nunganssumsilesdulsn

%

Nygivinvelszru

H v o ' @ a @ o @ a o
ﬂ]i"Nﬁ 3 ﬂ'ﬂﬂJfﬁJW‘Hﬁﬁ%ﬁ’JNﬂ’JWJi} NAUAA UTITUVTAYUNNTIAY ﬂ‘U‘Wi]ﬁﬂiillﬂWi%jﬂ\iﬂuiiﬂ

wngrivivelszmnsu (n=369)

ade weAnysnilesulsnit gt P—value

7
v a A v v d (Y3
ﬁ%ﬂjﬁg’,ﬁ‘ﬂﬁ ariar NN UD !!lﬂJ!ﬁ g (rxy)

A ey Tsanpgiath 0.195% 000

nAuaaruAaaems ot 0577+ 000

usamivauNgIny Tags 0.423%+ 0.00

Auersual 0.528%* 000

mumivayuiggdves 0321%* 0.00

audoyaims 0435+ 000
<001

10510 3 nun anudineanu Tsansgiivih vauadsruaanenstleeiuTsanbgiia
1 nazusseivayunadenydl mmauwu‘ﬁmqmmqumﬂﬁumiﬂamuisﬂwyammmm

Uszanyu sonltisd Maneadan fisee 001

ansemamsIve

% [ a o a

1oanuiinerdulsanugivi dauadiauaaaonisflosnuTsanygiuin

Q

Q

Tsansgiuiivesdseysu wuiingualedreaiulngiiaiuiiseclsanygil

g U

@ Y

q

@ [ Y| o a a Y 9 a 9
l,l,‘i\‘lﬁuﬂﬁ‘la!u%'l\‘iﬁilﬂhcluﬂ'liﬂﬂ\?ﬂuﬂ?ilﬂﬂiiﬂW‘Hﬁuﬂlﬂ? LLaZWﬂﬁﬂiiNﬂ’l‘iﬂ@ﬁ nu
Fuv1

ussai Ay umed sw uazwnAnssumsd esdumana lsangiiai Taeswed luszauthuna
I @

“luu?uwﬂmmﬁﬁ‘i’ﬂmﬁuuazﬁ’ﬁ@kﬂﬁmﬁmﬁ’uﬂuﬂszfﬁﬂuwﬂ"TJnJu?Nﬁ dwny el gaivmzimn

[

llﬂ SUMINAINT LY NATOUNY ll‘W ‘IJ‘V] SRNG] 1asy L‘]J Llfﬂ'iﬁ'i NE) ?illlﬂ umg: waziimsa utu

msed e oaflulses w il s alsendiniug I uszrmiiaomdaud luazassming

28



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

v 9

<KX o a 1 o w c’dy 1 Y I o J @ 9 @ =
D99 UATIBVRY ISAN B 1 "lumﬁmla gandaseliilludnlesta aeana 0N UMIANEIVY

q

a A A R @ 4 a Y| [ a a v Y
UM AT NG (2565) NAneIadenensal nganssumst eanumsina lsanyg vt wealseanau
zg ~ 4 a [ o v 9 o A [ v o A A 1 Y o Aa o a
TuiNuN8IA MIVT MITAIWE AN N BUNDE 0 TINTATUNYT NN AT NAUAANTAUAR
ussaniueny v e s tazngAnssumstlesulsangiatwesseamu og usza i
(% 4 J @ a Y [ [ a Y
2 ANF WU 531 19AW5 TAuAa usemiayumedan dunganssumstlesiulsn
a v Y ' 9 A v a v 9 @ a o a Y [ a v 9
Wygivwoanlszanan wud ey Nenulsai g v Veuaaeunaaemstl ey lsanyg i
@ @ v o 1% a @ a @
pazussEi uay umsd sl anuduius manndunganssumst essulsan sg i wealszanwu
1 A v o w Aaa @ Y @ =2 A A A @ 4
20 NN B N YNNADAN 3ZA 001 TOANADINUNIANE WO 3 WGV (2565) NANEN ademennsal
a 9| [ a a v Y dy ~ 4 a [l o T 9
npAnssumsilosnumana lsan vguviivealsemsy Tuiunesn msus msdud wan15 1
o @ v o 1 @ a @ @ < o A @ a
gunodiog Yaniadumys wua1 e viruad ussaiuay unad s dulieimadunganssu

9 @ a o 9 1 A v o W Aaa o
ﬂ’lﬁﬂ @Qﬂuiﬁﬂ‘w Hqu Uy WGU'O\T]JTJB(’]TIW DYNUUITMUNNADANIEAD 0.01

aslwamside

o [y a

anuineanuIsanygivti deruadiruaanenisilesiulsansgivth usemivayu

@ 9 [ a a o Y a Y [ a Y] Y
nadaanlumstesdumsmalsanyguviin uazwganssumstoanulsanyguvinvestlszansu
Wy nguaaegedlIuIng TanwuisecTsanugivih sirund ussaniueaumed sy uagnganisu

Y [ a a v 9 ] [ 914' 1% a v Y o Aa o Aa
matlesiumanalsaiegivii eg uszauthunan uazanud MU lsAN LIV NAUARYAUARE B

@ a o o [ [ v o a ] a o

Yowrtulsanugini uazssanivay umed sl anud uiius manniumga nssumstlesiulsan g i

Vo sz

VDA UDIUL

[}

] a A 9 = @ A Y Y ' ' A o
UUIYUNINYIVDI ﬂ’J'illﬂ”I'i%ﬂE)iJillleﬂ“ﬁﬂ’J”Illgllﬂ‘l]'i%"]ﬂﬂfu@El”l\WIE)LUENLLﬁ%’dNHﬁN@

A A Yo ] v = Y = o a Y o a A o Y
INDNIL ﬂi']Jﬂ'HiJgﬂ'ﬂ?JHl'l%]‘V]g]ﬂ@]ENLﬂfJ']ﬂ‘]JWE]@]ﬂiiilﬂ'lﬁllﬂﬂﬂUﬂ1ilﬂﬂTiﬂW‘HquﬂJU1

Y

H Y Y
msquagiunazuuINaes uenaniinasduaiuanuseviguaimdrumsiesduniugulsn
Avgivihludiuineemsdesrsmsadeanudile invgnsdadule n13 sansaueas

ms3 mmiae i nuumal e & ] 9 oyay nans untszamu Idinnnge

29



AEE-T J. Environ. Ed., 17(1): Jan - Jun 2026

19NA1301999

NIZNTNABITUGY, nTuAILANTA. (2560). tumumsautiuuilesiuniugulsanugivh.
o @ A o @ a I 4
AFUNW - ﬁWHﬂWllW’EJﬂ‘Hiﬂ‘iW‘IV‘Iﬂuﬂuﬂﬂul%u.
14 J a [ [ o {
%’ayamrﬁﬂmmm E]Qﬂﬂﬁ‘]Ji‘ﬁﬁﬁ’Jl!ﬁWUﬁ‘ﬁkl U ’J‘Ll‘ﬁ 1 UNTIAY 2568
s s o o <. ¥ A o
ANNT AIINTUYTU Ly NNl warause. [eoulal]. (2567, UAIIAN). mmgiiﬂquum
Y o o Y 2 Y .
T msulszanwy. wineldnn https://www.pidst.or.th/A740.html.
a A [ o a Y [ a a v Y
HUIA ATNFV LUaZAS . (2565). ‘]ji]i]ﬁlWEJ”lﬂSmWi]ﬁﬂiillﬂﬁ‘]JENﬂuﬂﬁlﬂﬂiiﬂWEquﬂmﬁlﬂﬂ
dy A J a J o v 9 o A [ v @ =3
ﬂi%‘lﬂ"ﬁu 11!‘1/‘!1!‘1/]@Qﬂﬂﬁ’ﬂ‘i'ﬂ”l‘iﬁ’)ﬂ@ﬂﬂﬁﬂ”l‘lﬂﬁ 2UNDLUDI WHIATUNLT. NTAT
A Y R
TIUIN[BUANYN, 13(2), 1-14

a

o 4 ] a =\ 9 = 4 a [
f ﬂaﬂtyauu@ww. (2545). mia@ﬂszmuwammﬂug. AUSANHIATAT UH1INYIQY

£
2
D

AUATUNT NFUNNNMIUAS

=)

av 4 a o g’; { = d
Yyp A3 d2019. (2545). MIOIUDIRY. NUWATIN 6. NFUNNA: gI3e1aa.

o

a a g aa @ a {
i¥a Ay Tyouuanay. (2545). ADAMSANEIIANA 302. NFUNNA: NIAIFINUFIUMTANE

o

UMINOATATUATUNT 156,
Best, J.W. (1997). Research in Education (3rded.). Eagle Wood Clift, NJ: Prentic Hall.
Eckel, R. H., Jakicic, J. M., Ard, J. D., Jesus, J. M., Miller, N. H., Hubbard, V. S., Yanovski,S.
7.(2014). 2013 AHA/ACC Guideline on Lifestyle Management to Reduce Cardiovascular Risk.
A Report of the American College of Cardiology/American Heart Association Task Force on
Practice Guidelines. Circulation, 129(25), S76-S99.

Bloom, B.S. Madaus, G.F. and Hastings, J.T. (1971). Handbook on Formative and Summative

Evaluation of Student Learning. McGraw-Hill, New York.

30



AEE-T Journal of Environmental Education
ISSN 1906-8557
© 2010 The Association for Environmental Education of Thailand

S
2
=

=
v}

S
&
y.4

The Application of assessment results according to educational quality criteria for
operation excellence (EdPEx) for Improvement of Organization Performance. Case

study: Office of Learning support and academic services
Boonyaraksa Athaphanl
' The Office of Learning Promotion and Academic Services, Valaya Alongkorn Rajabhat University under the Royal

Patronage, Pathum Thani Province

Abstract

This mixed-methods research aimed to 1) design an integrated plan combining organizational
operations with Education Criteria for Performance Excellence (EdPEx), and 2) analyze the results of
implementing these educational quality assessment criteria. Key informants were purposively selected from
the 12 staff members of the Office of Learning Promotion and Academic Services at Valaya Alongkorn
Rajabhat University under the Royal Patronage, Pathum Thani Province. Research instruments included
interviews and questionnaires, with data analyzed using mean, standard deviation, and content analysis.

The research findings revealed that: 1) The integrated plan-combining organizational operations with
EdPEx-focused on ensuring alignment and integrating the seven EdPEx categories with the strategic and
action plans of the Office of Learning Promotion and Academic Services. The plan comprised: 1.1)
Organizational context analysis and leadership (Category 1), 1.2) Strategic plan formulation and integration
(Category 2.1), 1.3) Cascading strategic plans into action plans (Category 2.2), 1.4) Driving work systems and
data management (Categories 4 and 6), and 1.5) Evaluating results for breakthrough improvements (Category

7). 2) Personnel rated the overall implementation at the highest level of importance (mean score of 4.62).

Keywords: Application, Education Criteria, Improving Performance
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From Scroll to Sale: A Service-Journey Perspective on Trust Formation in

Generation Z's Social Commerce Behavior

Peeraya Thongkruer1

1College of Innovative Management, Valaya Alongkorn Rajabhat University

Abstract: Generation Z now drives much of the growth in Thai social commerce, yet most research
explains their buying behavior with a single snapshot of trust usually measured right before a
purchase decision. In real platform use, trust is not built once; it is formed, tested, and revised across
several distinct moments, from scrolling past a video to posting a review after the product arrives.
This conceptual paper proposes a simple way to organize those moments: the Digital Trust Journey
(DTJ), a five-step model Discovery, Engagement, Verification, Transaction, and Advocacy
describing how a Generation Z consumer's basis for trust changes as they move from a short-video
feed toward a completed, shared purchase. Each step is paired with the type of trust that matters
most at that point and the kind of response a seller can use to address it. Three simple propositions
make the model testable, and the paper closes with practical implications for Thai small and
medium-sized enterprises (SMEs) selling through platforms such as TikTok Shop and Facebook

Live, and a short research agenda for scholars studying Generation Z as digital consumers.

Keywords: Generation Z, social commerce, parasocial relationship, livestream commerce

Introduction

Social commerce buying products directly through social media and short video apps-has become
a normal part of shopping for young people in Thailand. Thailand's social commerce market is now one
of the fastest-growing in the region, and TikTok has become the country's leading platform for both
discovering products and watching live selling (Digital Marketing for Asia, 2025). Generation Z, the
cohort born roughly between the mid 1990s and the early 2010s (Dimock, 2019), sits at the center of this
shift. For this generation, watching entertainment, talking to friends, and shopping often happen in the
same app, in the same few minutes-a pattern often called "shoppertainment."”

Two streams of research try to explain why Generation Z buys the way they do. The first uses the

Theory of Planned Behavior (TPB; Ajzen, 199 1), which says that intention to buy comes from attitude,
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social pressure, and how easy the purchase feels, and researchers have added things like influencer
credibility to this model to fit social media (Djafarova & Foots, 2022). The second stream studies
livestream selling and shows that viewers trust a seller partly because they feel a personal bond with that
seller, even though they have never met (Wongkitrungrueng & Assarut, 2020; Sun, Shao, Li, Guo, & Nie,
2019).

Both streams are useful, and both are used in this paper. But both also share the same weak point:
they measure trust at one moment only, usually right before someone decides to buy. In real life, a young
shopper's trust is not built in one moment. It changes as they move through several very different steps:
scrolling past a video, following a seller, reading comments, choosing a payment method, and sometimes
posting their own review afterward. A brand that fixes the wrong step wastes its effort for example,
making a livestream more entertaining will not help if the real problem is that shoppers do not trust the
payment method.

This paper offers a simple way to think about this sequence, borrowed from service marketing's
idea of the "customer journey" (Lemon & Verhoef, 2016) the idea that a customer's experience is a path,
not a single point. Combining this idea with TPB and livestream-trust research produces the Digital Trust
Journey (DTJ), a five-step model described in Section 3 The goal is not to introduce a complicated new
theory, but to give researchers and Thai sellers a clear, practical map of where trust is won or lost along

the way.

Why a Journey View Is Needed

Generation Z did not adopt social shopping as adults, the way older generations did they grew up
with it, so short videos and livestreams feel as normal to them as walking into a shop. Reports on Thai
consumers show that short-video and livestream formats are now a leading way people discover and buy
products, more than searching directly on a shopping website (Digital Marketing for Asia, 2025). This
matters because it means trust starts forming much earlier than the moment of purchase it starts the
moment a video appears in someone's feed, long before they think of themselves as "shopping" at all.

The two existing research streams each capture only part of this picture. TPB studies usually ask
people how they feel right before buying, which treats the whole earlier process scrolling, following,
watching, comparing as if it did not matter. Livestream-trust studies do look closely at one part of that
process (the live broadcast itself) and show convincingly that a personal, one-sided bond with the seller,

sometimes called a parasocial relationship (Horton & Wohl, 1956), builds real trust. But these studies
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rarely ask what happened before the viewer found that livestream, or what the viewer does after the parcel
arrives.

The present author's own past research reflects a similar lesson from a different setting: studying
air travel and clinic services, trust was found to sit in the middle of the customer's experience, connecting
how a service is delivered to whether the customer returns (Thongkruer & Wanarat, 2020; Thongkruer &
Wanarat, 2023). Field work mapping how patients move step-by-step through a clinic visit showed that
the point where trust breaks down is often not where marketers assume it is. Applying that same habit of
thinking following the customer through each step rather than asking about their feelings only once is the

basis for the framework proposed next.

The Digital Trust Journey (DTJ): A Five-Step Model

The Digital Trust Journey (DTJ) describes five steps a Generation Z shopper typically moves
through, from the first time they see a seller's content to the point where they might tell others about it.
Each step relies on a different kind of trust, and each call for a different response from a seller. The five
steps are summarized in Table 1 and explained below in plain terms.

Step 1: Discovery The journey usually starts by accident, not by searching. A short video simply
appears in someone's feed. At this point, the shopper is not evaluating a purchase at all they are only
forming a quick, first impression: does this seller seem genuine and does this content feel relevant to
them? This first impression, built from repeated small exposures rather than one advertisement, is what
leads someone to follow an account in the first place.

Step 2: Engagement Once someone follows a seller, they start watching livestreams, commenting,
and reacting over time. Trust at this step comes from feeling personally connected to the seller or creator,
even without ever meeting them a bond researchers call a parasocial relationship (Horton & Wohl, 1956).
Studies of Thai livestream selling confirm that viewers who feel this kind of connection are more likely
to trust the seller and eventually buy (Wongkitrungrueng & Assarut, 2020). This trust is personal: a
shopper may trust one specific creator far more than they trust the platform or the product category in
general.

Step 3: Verification Before actually buying, most shoppers look for proof beyond the seller's own
claims reading comments, checking review counts, and looking at what other buyers have posted. This

step works like word-of-mouth: instead of trusting the seller directly, the shopper trusts the visible
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behavior of other strangers who already bought the product (Ajzen, 1991). It acts as a check on Step 2 a
shopper can like a creator personally and still want independent proof that the product performs as shown.

Step 4: Transaction At checkout, trust shifts one more time away from the seller and toward the
platform itself: is the payment safe, and will the order actually arrive? This is closer to confidence in the
system than confidence in a person. In Thailand, familiar tools such as PromptPay and established e-
wallets likely make this step easier, because the shopper is relying on a payment system they already trust,
not on an unfamiliar seller.

Step 5: Advocacy For many Generation Z shoppers, the journey does not end at checkout. Buyers
often post their own unboxing videos, reviews, or mentions of the brand, partly because talking about
what they buy is part of how they express who they are (John, 1999). This last step matters for another
reason too: this same content is often what appears in someone else's feed later, starting their journey at

Step 1 closing the loop between the last step and the first.

Table 1 The Digital Trust Journey (DTJ): five steps, what drives trust at each, and what sellers can do.

Step What the Shopper Is What Builds Trust Here What a Seller Can Do
Doing
1. Discovery Scrolling; a video First impression of the Post consistent, relatable short
appears on the feed by creator and content form content
chance
2. Engagement Following the seller; Feeling a personal bond with Show up consistently; reply
watching livestreams; the seller (Horton & Wohl, to comments and questions
commenting 1956)
3. Verification = Reading reviews and Proof from other buyers, not ~ Make reviews and buyer photos
comments before deciding  the seller (Ajzen, 1991) easy to find
4. Transaction  Checking out; choosing a Confidence in the platform Offer familiar payment options
payment method and payment system (e.g., PromptPay) and clear
buyer protection
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Step What the Shopper Is What Builds Trust Here What a Seller Can Do
Doing
5. Advocacy Posting a review or Satisfaction and a sense of Gently invite buyers to share
unboxing video after buying identity tied to the brand their experience

(John, 1999)

Three Simple Propositions To keep the model testable, its logic can be stated as three simple
propositions.

P1: Moving from Discovery to Engagement depends mainly on whether the content and creator
feel credible — not on whether the shopper has formed a specific opinion about the product yet.

P2: Moving from Engagement to Verification depends mainly on how strong the shopper's
personal connection to the seller is a stronger bond leads to a stronger wish to double-check the seller's
claims against other buyers' experience, not less of one.

P3: Moving from Verification through Transaction to Advocacy depends less on trust in any
one seller and more on trust in the platform and system meaning that even a well-liked seller can lose a
sale at checkout if platform-level trust (payment, delivery) is weak.

A Short Illustration A brief example may make the five steps easier to picture. Imagine a small
Thai skincare seller, "Nong Fah's Shop," running a TikTok account. A university student scrolls past one
of Nong Fah's short videos about a facial serum (Discovery). The video is casual and funny rather than a
hard sell, so the student follows the account and, over the next two weeks, watches a few of Nong Fah's
livestreams, laughing at the jokes and asking a question in the comments that Nong Fah answers directly
(Engagement). Liking Nong Fah personally is not, by itself, enough to buy: the student scrolls through
the comment section looking for other buyers' before-and-after photos and checks how many people have
already ordered (Verification). Reassured, the student adds the serum to cart and pays through a familiar
e-wallet rather than a bank transfer to an unknown account, because the in-app buyer protection feels safer
(Transaction). Two weeks later, pleased with the results, the student posts a short review video tagging
Nong Fah's shop (Advocacy) and that video is exactly the kind of content another student might scroll
past next week, starting the cycle again at Discovery.

This short story illustrates why the five steps are useful separately rather than as one combined

idea. If Nong Fah's shop had excellent production quality (helping Discovery) but never replied to
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comments (hurting Engagement), or had many followers but no visible reviews (hurting Verification), the
same overall "good marketing" could still fail to produce a sale and knowing which step is weak points to

a very different fix each time.

What This Means in Practice

For researchers, the DTJ model offers one main idea worth testing further: trust in social commerce
is not one thing measured once, but several different things measured at different moments. This suggests
that future studies should ask which step of the journey they are actually measuring, rather than treating
"trust" as a single score.

For Thai sellers, especially small and medium-sized enterprises (SMEs), the value of this model is
practical. Instead of assuming that "low sales" always means "the livestream needs to be better," a seller
can ask which step is actually failing. A seller with many views but few followers has a Step 1 problem
— the content is not building a personal connection. A seller with an engaged livestream audience but
few completed purchases more likely has a Step 3 or Step 4 problem shoppers may want more visible
reviews, or may be unsure about payment safety, not a more entertaining broadcast. This way of
diagnosing a business problem step by step reflects an approach the present author has used directly in
service-consulting work with small businesses, tracing exactly where in a customer's experience trust or
hesitation appears, rather than treating a whole customer experience as one single moment.

A practical way for a Thai SME to use this model is to keep a simple weekly count at each step:
how many new followers came from content (Step 1), how many followers actually comment or watch a
full livestream (Step 2), how many product pages get review clicks (Step 3), how many carts are completed
versus abandoned (Step 4), and how many buyers post their own content afterward (Step 5). A sharp drop
between any two steps points directly to where marketing effort should go next, rather than spreading a

limited budget evenly across content, ads, and promotions without knowing which one is actually needed.

Limitations and Future Research

As a conceptual paper, the DTJ model's claims are proposals to be tested, not findings. A few limits
are worth noting plainly. Not every shopper follows all five steps in order some may buy directly from a
livestream they just discovered, skipping Verification entirely, and future research should look at when
and why this shortcut happens. The model also does not yet address shoppers who move across more than

one platform during a single purchase decision, which is common in practice. Finally, the model is built
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around the Thai social commerce context specifically, so testing it in other countries, and eventually with

younger cohorts such as Generation Alpha, remains open for future work.

Conclusion

This paper has argued that trust in Generation Z's social commerce behavior is better understood
as something built step by step, not decided all at once. The Digital Trust Journey model offers a simple
five-step way to describe that process Discovery, Engagement, Verification, Transaction, and Advocacy
— and to identify what kind of trust matters at each step. As Thailand's social commerce market keeps
growing, being able to tell the difference between a discovery problem, a connection problem, a proof
problem, and a payment-confidence problem is more useful, both for research and for practice, than
treating trust as one number to raise. The three propositions offered here are meant as a starting point for

testing this idea further, not as a finished answer.
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Abstract: Generation Z is often described as a generation that can tell, almost instantly, when a
brand is “trying too hard.” Nowhere is this more visible than in taglines the short, repeatable lines
meant to carry a brand's identity in a handful of words. Much of the existing guidance on slogan-
writing still treats a tagline mainly as a persuasion device, judged by memorability, distinctiveness,
and fit with brand positioning. This conceptual paper argues that for a Generation Z audience, a
tagline succeeds or fails earlier than that at the level of language itself: does it sound like something
a real member of this generation would actually say, or does it sound like an adult institution
performing youth Drawing on sociolinguistic register theory and the consumer brand-authenticity
literature, this paper proposes the Register-Authenticity Framework (RAF), which organizes tagline
language along three dimensions register alignment, relational tenor, and authenticity cueing and
translates them into a seven-item Register-Authenticity Checklist (RAC) that marketers, student-
affairs offices, and university communication teams can apply directly to a draft tagline. A short
illustration from Thai higher education marketing shows the framework in use, and the paper closes

with implications for practice and a short research agenda.

Keywords: Generation Z, brand tagline, brand authenticity, consumer language

Introduction

A short-video feed moves fast, and a Generation Z viewer's thumb moves faster. In the space of a
caption or a spoken line at the top of a video, a viewer already senses whether a brand is speaking to them
or performing at them. McKinsey's ethnographic study of Generation Z across several countries described
this cohort as unusually oriented toward “truth” quick to notice a gap between what a brand says and what
it plausibly means (Francis & Hoefel, 2018). Advertising research on this generation reaches a similar

conclusion from a different angle: Generation Z consumers have grown up saturated with branded content
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and have developed a correspondingly sharper filter for language that feels manufactured rather than lived
(Southgate, 2017).

A tagline is where this filter is tested most directly, because a tagline has almost no room to argue
its case. It cannot build an argument across several sentences the way an advertisement or a landing page
can; it is a handful of words meant to be repeated, remembered, and ideally adopted into how people
already talk about a brand (Kohli, Leuthesser, & Suri, 2007). Existing guidance on writing effective
slogans is genuinely useful it tells a marketer to keep a tagline simple, to link it clearly to brand
positioning, and to give it room to last across several years of campaigns (Kohli et al., 2007). What this
guidance does not address directly is a question that matters specifically for a Generation Z audience:
whose voice does this tagline sound like, and what relationship does that voice assume with the person
reading it?

This paper proposes that register the systematic way language varies according to who is speaking,
to whom, and in what situation (Halliday, 1978) together with the brand-authenticity literature (Napoli,
Dickinson, Beverland, & Farrelly, 2014; Beverland & Farrelly, 2010), offers a more precise lens for this
question than persuasion-focused slogan guidance alone. The paper introduces the Register-Authenticity
Framework (RAF), a conceptual model with three dimensions, and translates it into a short practical tool
the Register-Authenticity Checklist (RAC) that a communication team can run a draft tagline through
before it goes further into testing or production.

This paper sits alongside Generation Z's social commerce behavior, the Digital Trust Journey
(DTJ) model, which described trust as something built step by step across a shopping journey rather than
fixed at one point. The concern here is different but related: rather than asking which step of a journey a
Generation Z consumer is in, this paper asks what happens inside a single unit of brand language a tagline
— before a journey has even started. In DTJ terms, register misalignment is one plausible reason a piece
of content never earns the first impression that begins Discovery at all. The primary illustrative domain
used throughout this paper is higher education marketing how Thai universities and colleges speak to
prospective and current Generation Z students though the framework and checklist are written to

generalize to other sectors that must speak to this generation in a handful of words.
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Why Register and Authenticity, Not Persuasion Alone

The established guidance for writing slogans is organized mostly around outcomes: is the line
simple, is it differentiating, is it durable across time, and is it linked clearly to the brand's positioning
(Kohli et al., 2007). These are reasonable questions, and none of them is wrong. But they are largely silent
on a prior question not whether the line is persuasive, but whether it is recognizable as coming from
someone the reader would actually trust to speak this way. A line can be simple, distinctive, and perfectly
linked to brand positioning, and still fail with a Generation Z audience because it is written in the wrong
voice for who is saying it.

The consumer-authenticity literature offers one reason why this failure matters more for this
generation than for earlier ones. Authenticity, in this literature, is not simply “truthfulness” treated as a
single yes-or-no judgment; consumers assess it along several concrete cues at once, including whether a
brand appears committed to quality, whether its communication feels sincere rather than performative,
and whether it is recognizably rooted in a real place, history, or community rather than a generic global
voice (Napoli et al., 2014). Consumers do not receive authenticity passively — they actively search for
and weigh cues that let them judge a brand as genuine, and language is one of the most immediate cues
available, arriving before a product is ever tried (Beverland & Farrelly, 2010). For a generation raised on
branded content and unusually attentive to the gap between claim and reality (Francis & Hoefel, 2018), a
tagline's wording is often the first, and sometimes the only, authenticity cue a brand gets the chance to
offer.

Sociolinguistics gives a name to what goes wrong when a brand's wording fails this test even while
using individually familiar words. Register describes how language varies systematically with field (what
is being talked about), tenor (who is talking to whom, and their relationship), and mode (the channel the
language travels through) (Halliday, 1978). A brand that borrows current slang without also matching the
relationship those words normally carry produces a register mismatch: something native users of that
language variety can sense immediately, even if every individual word is technically correct. This is closer
to what practitioners informally call “cringe” language that is lexically current but relationally wrong.
Higher education marketing makes a useful test case for this argument. Universities are institutions almost
by definition hierarchical, credential-granting, and formally accountable which places them at maximum
distance from the peer-to-peer register that Generation Z uses among itself. Chapleo's (2010) study of
what makes a university brand feel “successful” found that the strongest university brands manage to

balance emotional and rational content rather than defaulting to purely institutional language. This paper
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argues that, for a Generation Z audience specifically, that balance is achieved or lost largely at the level
of register and authenticity cueing, not at the level of the claim being made. Two taglines can promise the
same thing belonging, opportunity, transformation and one can feel like a genuine invitation while the

other feels like a poster in a corridor no one reads.

The Register-Authenticity Framework (RAF)

The Register-Authenticity Framework (RAF) organizes tagline language along three dimensions,
summarized in Table 1 and explained below. Each dimension is deliberately kept at the level of
observable, practitioner-usable features vocabulary, tone, positioning, and specificity rather than a
taxonomy of the finer rhetorical and cognitive mechanisms through which language shapes meaning as
well as being intentionally left outside the scope of this applied, practice-facing paper.

Register Alignment -Register alignment asks whether a tagline's vocabulary, topic framing, and
level of formality match how the target audience actually talks about the subject among themselves, rather
than how an institution talks about that same subject. A university tagline built around words such as
“excellence,” “leadership,” or “opportunity” is using the institution's own internal register the language
of mission statements and accreditation reports rather than the register a prospective student would use to
describe what they actually want from the experience. Register alignment also includes mode: a line
written for a printed banner does not automatically work as a spoken line at the start of a short video, or
as text layered over a fast-moving clip, and Generation Z's primary media diet runs through exactly these
short-form, spoken and captioned modes (Southgate, 2017).

Relational Tenor -Tenor describes the relationship a piece of language assumes between speaker
and audience whether the speaker is positioned above, alongside, or below the listener (Halliday, 1978).
A tagline can position a brand as an authority speaking down to its audience, in the manner of a parent or
an official notice, or it can position the brand as a peer speaking alongside its audience. Generation Z
research consistently finds a preference for lower power-distance communication brands that feel like
they are inside the conversation rather than announcing something into it (Francis & Hoefel, 2018). But
this dimension has a ceiling as well as a floor: a brand that overcorrects into exaggerated peer-mimicry,
adopting slang and syntax with no institutional distance at all, risks reading as a performance of youth
rather than a genuine adjacent voice. The workable target for most institutions, including universities, is
best described as a credible near-peer tenor an adult presence that clearly understands the audience's world

without pretending to be a member of it.
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Authenticity Cueing -This dimension adapts the three-factor structure of consumer-based brand
authenticity quality commitment, sincerity, and heritage (Napoli et al., 2014) into cues that a few words
of tagline copy can plausibly carry. Commitment cues favor specific, checkable claims over vague
superlatives; a line that could be pasted onto almost any institution without modification is, by definition,
failing this cue. Sincerity cues involve a degree of plain talk or even acknowledged imperfection, rather
than uniformly glossy claims, echoing the finding that consumers read authenticity partly through a
brand's willingness to be plain rather than performative (Beverland & Farrelly, 2010). Belonging cues,
adapted from the heritage factor for institutions that may not have long individual histories to draw on,
ask whether the tagline is rooted in a real, locatable community, place, or shared experience, rather than
voiced in a generic global register that could belong to any institution anywhere.

Three Propositions -To keep the framework testable, its logic can be stated as three propositions.

P1: Register alignment functions primarily as a gate rather than a driver a tagline that fails
register alignment is unlikely to be evaluated at all on relational tenor or authenticity cueing, because a
Generation Z audience disengages from mismatched register before those later judgments have a chance
to occur.

P2: Relational tenor cues that assume too little power distance (an over-familiar,
imitation-peer voice) damage perceived authenticity more sharply than tenor cues that assume too much
power distance (a formal, institutional voice) in other words, a Generation Z audience is likely to penalize
an unconvincing attempt to sound like a peer more visibly than it penalizes an honestly formal voice.

P3: Authenticity cueing (commitment, sincerity, and belonging) has a stronger
relationship with whether a tagline gets repeated, shared, or folded into a Generation Z audience's own
language than with whether it is remembered on first exposure meaning authenticity governs adoption
more than it governs simple recall.

A Short Illustration -A brief example may make the three dimensions easier to picture. Imagine
a Thai university preparing a tagline for its new-student orientation campaign, and two draft lines under
consideration. Draft A reads, “Shaping Tomorrow's Leaders Today” Draft B, developed after listening to
how current students actually described their own first weeks on campus, reads, “You got in. Now make
it yours.”

Run through the RAF, Draft A shows a clear pattern of weaknesses. Its vocabulary
“shaping” “leaders” belongs to the institution's internal register of mission statements, not to how a student

describes their own first semester, so it fails register alignment. Its tenor is that of an authority announcing
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an outcome onto the student rather than speaking alongside them, positioning the university as the sole
active agent. And its authenticity cueing is weak on the commitment dimension in particular, since
“tomorrow's leaders” is a claim any institution could paste onto any campaign without changing a word.

Draft B performs differently on all three dimensions without changing the underlying promise that the
university experience belongs to the student who begins it. Its register matches plain, direct address rather
than institutional language. Its tenor places the student, not the university, as the grammatical subject of
the second sentence, producing a near-peer rather than authority-down relationship. And its authenticity
cueing is stronger on sincerity and belonging: it is plain rather than glossy, and it names a real, locatable
moment having just been admitted rather than an abstract future outcome. Neither line is more “true” than
the other in a factual sense; the difference the framework identifies is entirely in how each line is likely to

be read, and by extension trusted, by the audience it is written for.

Table 1 The Register-Authenticity Framework (RAF): three dimensions, what each signals and the risk

of misalignment.
Dimension ‘What It Signals Risk If Misaligned Practical Cue
1. Register Whether the vocabulary and | Line reads as institutional Borrow phrasing from real

Alignment mode match how the language performing youth audience speech, not

audience actually talks about | (“cringe™) marketing copy

the subject

2. Relational Tenor

Whether the brand speaks
down, alongside, or as an

imitation peer

Either an authority-down
tone, or an overcorrected

fake-peer tone

Aim for a credible near-peer:

adjacent, not disguised

3. Authenticity

Cueing

Commitment, sincerity, and
belonging carried in a few

words

Vague superlatives; glossy
claims with no plain talk or

local specificity

Replace generic superlatives
with one specific, locatable

detail
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The Register-Authenticity Checklist (RAC): A Practical Tool

The RAF is useful conceptually, but a communication team drafting a tagline under deadline needs
something more direct to work from. The Register-Authenticity Checklist (RAC) translates the three RAF
dimensions into seven questions that can be applied to any draft tagline in a few minutes, before it goes
into wider testing. As with the framework above, each item is written at the level of an observable check
rather than a rule about specific rhetorical devices, so that it can be used by a marketing team, a student
affairs office, or a university communication unit without specialist training in linguistics.

1. Read-aloud peer test. Say the line aloud as if speaking to a friend rather than reading it as copy.
If it sounds like something no real person in the target age group would say out loud, it fails register
alignment.

2. Vagueness audit. Underline every superlative or abstract noun (“excellence,” “leaders,”
“opportunity”). If the line could be pasted onto a different, unrelated institution without changing a word,
it fails the commitment cue.

3. Power-distance check. Identify who is the grammatical subject of the line the institution or the
audience. A line where the audience is the actor, not the recipient, is closer to a near-peer tenor.

4. Fake-peer check. Flag any slang, abbreviation, or slogan-style trend language borrowed for the
sake of sounding current. If it would not survive being said by someone outside the target age group
without sounding forced, cut it overcorrection reads as performance, not connection.

5. Local-specificity check. Confirm the line contains at least one detail a place, a moment, a shared
experience that could not belong to just any institution. This is the belonging cue.

6. Platform-mode check. Test the line as a spoken opening line in a short video, as on-screen text,
and as a static caption. A line that only works in one mode has a mode mismatch that will surface across
a multi-platform campaign.

7. Identity-room check. Confirm the line invites the audience to bring their own meaning to it,
rather than telling them who they are or what they will become. Lines that assign an identity (“tomorrow's
leaders”) tend to close this room; lines that open a space (“make it yours”) tend to keep it open.

A tagline does not need a perfect score on all seven items to be usable some institutional contexts
call for a more formal tenor, for example, and that is a legitimate strategic choice rather than a failure.
What the RAC offers is not a pass-fail gate but a diagnostic: it tells a team precisely which dimension a
weak-performing draft is weak on, so that revision effort goes to the actual problem rather than to a general

sense that “this doesn't feel right yet.”
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What This Means in Practice

For Thai higher-education institutions, Generation Z is no longer an emerging audience but the
primary enrolling cohort, and much of the language used in prospectuses, orientation campaigns, and
social media accounts still carries the institutional register of mission statements and accreditation
documents. Routing a draft tagline through the RAC before it reaches external testing is a low-cost step
that can catch register and tenor problems long before a campaign is produced, at the point where
correction is cheapest. The present author's own experience managing digital communication and content
strategy for a doctoral program's outreach materials suggests that this same register gap is not limited to
undergraduate-facing lines postgraduate and professional program communication aimed at younger
academic audiences shows a similar tendency to default to institutional register even when the intended
reader is closer in age and outlook to the Generation Z cohort discussed here.

For Thai small and medium-sized enterprises, the framework connects directly to the Discovery
step of the Digital Trust Journey model: before a shopper ever evaluates a product claim, they form a first
impression of whether the content and the voice behind it feel genuine. A tagline or short caption that fails
register alignment can foreclose that first impression before a product's actual merits ever considered,
regardless of how strong the underlying offer is.

For researchers, the RAF offers a testable lens that sits beneath persuasion-outcome measures such
as recall and purchase intention. Rather than asking only whether a tagline was remembered or liked,
future studies can ask which of the three dimensions — register alignment, relational tenor, or authenticity
cueing a given line succeeded or failed on, and whether that pattern predicts sharing and organic repetition
specifically, as Proposition 3 suggests, rather than recall alone.

A further practical implication concerns process rather than wording alone. Register misalignment
is difficult for an institution to self-diagnose, because the people drafting a tagline are usually fluent in
the institution's own register and are, for that reason, the least likely to notice when a line still carries it.
This suggests that the RAC works best not as a solitary drafting exercise but as a short review step
involving current students, recent graduates, or younger staff members who are closer in register to the
intended audience — not necessarily as focus-group participants evaluating finished concepts, but as an
early read-aloud check on drafts still in progress. This distinction matters operationally: testing a nearly
finished campaign for reactions is a validation step, while running the RAC earlier, on rough drafts, is a

diagnostic step, and the two should not be collapsed into a single late-stage research exercise.
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It is also worth noting what the RAF is not designed to do. It does not replace positioning work,
and a tagline that is well aligned on register, tenor, and authenticity but disconnected from what the
institution actually offers will still fail, just for a different reason than the ones this framework addresses.
The RAF and the existing slogan literature (Kohli et al., 2007) are best used together: the established
guidance still governs whether a line is strategically right for the brand, while the RAF and RAC govern
whether that strategically right idea has been rendered in language a Generation Z reader will actually

recognize as genuine.

Limitations and Future Research

As a conceptual paper, the claims made here are propositions to be tested, not findings, and several
limitations are worth stating plainly. The framework has not yet been validated empirically with Thai
Generation Z respondents, and the propositions above should be treated as a starting point for such testing
rather than as established relationships. A tagline is also only one small textual unit within a much larger
brand voice; whether the same three dimensions apply cleanly to longer-form copy, customer-service
tone, or spoken interaction in livestream selling contexts (Wongkitrungrueng & Assarut, 2020) is an open
question rather than an assumption of this paper.

The framework was also developed with a bilingual, code-mixed Thai—English youth register in
mind, which is common in Thai Generation Z communication but is not the only pattern in use; taglines
written entirely in Thai, or in other regional languages, may surface register and tenor cues that this
English-language illustration does not capture. Future work should test the RAC directly with Thai-
language and Thai—English code-switched taglines, examine whether the ceiling effect proposed in P2
(fake-peer tenor damaging authenticity more than formal tenor) holds across different sectors, and extend
the framework to the broader consumer-language work in progress within this research program, where
the finer rhetorical and cognitive mechanisms bracketed out of this paper are addressed directly for an
international, theory-building audience.

A related limitation concerns durability. Slogan guidance has long emphasized that an effective
tagline should be able to last across several years of campaigns without needing to be replaced (Kohli et
al., 2007), yet the youth register that P1 through P3 depend on is itself a moving target specific words and
phrasings that read as authentically current to Generation Z today may read as dated within a short period.
The RAF's emphasis on register alignment therefore carries a built-in tension with the durability goal that

the broader slogan literature values, and future work should examine whether authenticity cueing
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(commitment, sincerity, and belonging) ages more slowly than register alignment does, since the former
depends less on specific vocabulary than the latter. If so, institutions may be better served by treating
authenticity cueing as the stable core of a tagline and revisiting register alignment on a shorter cycle,

rather than treating the whole line as equally fixed.

Conclusion

This paper has argued that for a Generation Z audience, a brand tagline is judged before it is
persuasive at the level of whether its language sounds like it could plausibly come from someone the
reader would trust to speak that way. The Register-Authenticity Framework organizes that judgment along
three dimensions register alignment, relational tenor, and authenticity cueing — and the accompanying
seven-item checklist turns the framework into something a communication team can apply directly to a
draft line. As Thai higher-education institutions and Thai SMEs alike compete for the attention of a
generation that treats corporate-sounding language as an immediate signal of distance rather than
credibility, being able to diagnose a register problem, a tenor problem, or an authenticity problem
separately is more useful, both for practice and for research, than optimizing a tagline for memorability
alone. The three propositions offered here are meant as a starting point for testing this idea further, not as

a finished answer.
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