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Khao Lam Kumphawapi: Roasted Bamboo Sticky Rice Production and

Marketing by Small Entrepreneurs, Udon Thani Province
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Abstract

Khao Lam Kumphawapi is a significant income-generating occupation for local entrepreneurs
in Phasuk Subdistrict, Kumphawapi District, Udon Thani Province. This study aims to examine the
community context, production process, and marketing patterns of Khao Lam, a local product that
plays an important role in both economic and cultural dimensions. A qualitative research approach
was employed, with data collected through in-depth interviews, field observations, and a review of
relevant documents. Key informants included government officers, entrepreneurs, and consumers. The
findings reveal that the production process of Khao Lam continues to follow traditional local wisdom.
Raw materials and equipment are prepared in the evening, while the filling of ingredients into bamboo
tubes is carried out in the early morning, followed by roasting for approximately 2-3 hours. This process
reflects the skills and expertise passed down through generations. In terms of marketing, more than 30
shops are located along Mittraphap Road, serving as the primary distribution channel for travelers and
tourists. This results in a high demand for Khao Lam, particularly during festivals and special occasions,
generating an estimated annual market value of 19.8 million baht. Therefore, product development
should focus on enhancing food safety standards, improving packaging and labeling, strengthening
product identity and cultural storytelling, promoting modern marketing channels, and enhancing

producers’ capabilities to increase competitiveness and ensure sustainable community development.

Keyword: Khao Lam, production, marketing, local wisdom, community product
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Figure 1 Kumphawapi’s Roasted bamboo sticky rice shops on mittraphap road.
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Table 1 Production Cost of Kumphawapi’s Roasted bamboo sticky rice (per production batch: 100

pieces)

Cost Item Quantity Unit Price (Baht) Average Cost (Baht)
Glutinous rice 3 ke. 35 105
Sugar 2 ke. 30 60
Taro / Black beans 1 ke. 40 40
Coconut milk 3 k. 25 75
Salt 0.2 ke. 10 2
Bamboo tubes 100 pieces 1 100
Fuel (firewood) 2 ke. 30 60
Labor (household) - - 300
Total Cost - - 742
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Figure 3 Marketing channel of Kumphawapi’s Roasted bamboo sticky rice: (a) Roadside, (b) Online
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Figure 4 Marketing process of Kumphawapi’s Roasted bamboo sticky rice
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Table 2 Revenue and Profit per Production Batch

Item Average Value
Total revenue 1,500 Baht
Total production cost 742 Baht
Net profit 758 Baht
Profit margin (%) 50.53

* One production batch yield approximately 100 bamboo tubes.
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Table 3 Cost and Profit per Unit (per bamboo tube)

ltem Average Value
Selling price 15 Baht
Cost per unit 7.42 Baht
Profit per unit 7.58 Baht
Profit margin (%) 50.53
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Table 4 Market Value of Kumphawapi’s Roasted bamboo sticky rice

Period Number of | Average Revenue | Selling Days | Weeks per | Number of | Total Market
Entrepreneurs per Day (days/week) Month Months Value
(persons) (Baht/person) (Baht/year)
Normal period 25 1,500 6 4 7 6,300,000
Festival period 25 4,500 6 4 5 13,500,000
Total - - - - - 19,800,000

* The estimation is based on average income per entrepreneur. Revenue during festival
periods is assumed to be three times higher than normal periods.
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